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lines for individual companies to conn--tier in order to as¬ 
sure co:.v.5llance v.u.tn that Concent Order. • • . 

Tfccsc interpretations are according to the order 
of the sections cf the Con rent. Order to which each relates: 

!. Interpretation ho, 1—Grbr-ectiion. C-V 

The placement cf the famine statement in ad¬ 
vertisement which occupies part cf each of tv:o or more pe S es 
in any newspaper, mapa-ine, or other periodical is con- 
trollcu by the last sentence cf Subsection C- 3 , which rc- 


ciudirc-c. the war--m-- •*£*•»«*•* 


to appear cn that paga which 


contain:: the greater (or c-::.v:st> part cf th advertise¬ 
ment. In the event that a pic fere cf a ci-a otto pac’:a-e is 
c.cp.-v.. . . y 1 a. p'-pe } , c vr t:.-..: she ps**e containin'* the 
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greater i>r /*., i .'vtcr.t) par*' - - of the advertixcinvnt, that di"- 
pla\- of a. cigarette packr.ge would not affect the determina¬ 
te o:r of the placcr.cnt of the warning. The warning in that 
instance should not be placer! cn the nage containing' the ; 

.* ‘ ’ ‘ '• J 


picture ci- 

the package. 




The scene principle 

should 

cent 

cf the war 

ning in the case of 

an a da: 

or tie 

different 

nor t ion s. aon ear in r: 

on the 

c clt.° ' 


paper, nagaainc, or other periodical. Thus the warning 
shoul.il be placed in the pc:: tier, of the advertisement which 
contains t:h; greater (or greatest) part of the advertisement, 
regardless of the presence or absence of a package depiction 
•in -any portion of the advertisement. 

2.. Intc2 j V station !To. 2--Subsccticn C-5 . 

Subsection C-5 of the Order contains no exception 
in the case of a newspaper printed on colored stock, which 
is neither white nor off-white:.. Accordingly, in the case of 
a newspaper so printed, the Order would require that the 
warning still be printed in black on white:.* " 

Similarly, no exception is made for newspapers, 
magazines, and periodicals which are printed other than in 
black ink, e.g., green or red. Accordingly, the warning 
state:::: r. t should be printed in black, ink again t a solid whit: 
bnex.gr: :.::d in f::c: c newer :. - , re, sag .nines, and periodicals. 
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(Samples have beta o:;v:..:n,«i of various sports: 
official proGrama which arc printed 1 in; blue and red. 
Thcr.e appear to contain no blach. On the other hand, thr.ee 
camples contain in;; tan err-, in which an almost solid blue 
ic€comi>ined with red and Greater a shade that closely an- 
pi Ov.Ci blaCi.. j.ne applioatic.. of the recommended: inter¬ 
pretation. micht perr.it core leeway in which a white bo:-: is 
contained, with the rule and. the varninc. statement printed 
in the darhest combination.. All sue!* instances preferably 
.O'**'-'!**' cleai.d with, the Fu Stuff. Absent such- ccn- 

plianca; clearance it would appear that the requirements, of 
Subsection C-5 will prevail.) 

.3. Interpretation ;Jo. 3--Subsection C-6 '. 

• In terms of the normal lanruiase of advert!sine, 
the word "superimposed" appearinc in the last sentence of 
Subsection C-6 should be interpreted to read; "mortised 1 ." 

4. Into vrotation !’o. ^--Subsection C-7 . 

In the first sentence of Subsection C-7, the wore 
"marcin" means "that: part of a pa C c outside of the main body 
of printed or written matter; the part outside the text at 
cat nor side and at the top and hotter..." (Definition cf 
mai*G:n applicable to printing contained in tehstcr’c '>\: 

Int ernauhvnal ;;i,-t.Lenary of the Mvf ish la-via-, Second 
aaiticw, l.nab-r.u,--:. ) Accor Vfncly, th-> war. in state;:, nt 


Source: https://www.industrydocuments.ucsf.edu/docs/nnxjOOOO 


9&26&CC202 





not. 1,0 p';.cc>! 1:. n • ;„vi, d, 1 "out.i.lc 

Of thu main body" 1 of the ad,vc;rtj.:*.v:«!r.«nt. 

• v,3Cre in colored advertisement,, the. format 
contains: a porticn printed in color end a. lover white c. AWU> 
occur;yun G l_2l than thirty percent of the trim siz,’. the 
varnm- statement in its rector. ,c may be positioned in that 
lov.-or poriiM*, gav^ea there is co-piiancc Kith, the second: 
scn\-cnec cf Subsection C-7 and of Subsection C- 5 . j n , a n 
cases the warning statement- in its rectangle should be 

separated from end not contiguous to any statement of "tar” 
and: nicotine:. __ 

5* P rtererctation •!o. 5--Subsection C- 7 . 

ihc tern ’'immediately contiguous to" in the sec¬ 
ond sentence of Subsection C-7 is to be: interpreted, as "very 
tneugn not in contact with." 

6- Interpretation Pc. 6—So, :-.j.on D. 

.there ere some bi, 11bcards which present. tv;o or 
more different messages sequentially within a short period 
of time, or which, present different messages, to different 
viewers depending upon the viewer's distance from the bill- 
beard,, at the sane tine. As tc billboards of either of 
thi Metier, D she,:!:,! be i^emrota-: as rc<»«irln S 

c "* h viriblc to or.;.- teas- at any e ivc, tfiw 

e vruavod as a separate advert* r:: :.t reenirinr a 


' Vy*. JJ 
OiJ - V 
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stat.mcnt of :v rise *k‘ U'-jw lined :»J.i. annordscere: with the p/ov.i.- 
sic as of foe t ior. L\ 


r 

£ 

st 


7. Tutor Dr. tati^rv Krv. 7--Section D. 


The ter: "proyarticuatsly ecri'C spendlag, " in Sac¬ 
tion ID'.,; in connects on with the "sisc, shape, contrast and 
placcm-nt” of th.c rcctang'c end enclosing rule on billboard 
disclosures of the: warning statement, roe-ans that the dis¬ 
tance between the '.•.•amine: statement, type bloc): and the sires- 
and top and better! of the enclosing, rectangle: shall be cM • 
rcctly proportionate to that employed 1 with a warning state 
cent in 16-point type in a newspaper, magazine, or other 
periodical advertisement which is specified in Subsection 
C-^t. In like fashei.cn, the: width of the rule should be di¬ 
rectly proportionate to that employed with a warning state¬ 
ment in l6-p int type in a newspaper,, magazine, or other 
periodical advertisement which is specified in Subsection 
C —. Attached to tills rr.encrandujn is Table 1, containing the 
recoinvended distances, between the type blech and the en¬ 
closing rule, and the. width of the rule for various types 
of billboards which have been determined in accord once with 
this interpretation cf ’ proportionately cerrespending;. " 
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warning tatcmonl; should be Gi'r.i.l arly rrcportd onaliscd rather 
than simply included! by analogy to the type s i sc required’ 

-or 1-chcct billbcards :Lu Section D. 


* 

* 


8. Inte rnrct'a-t y <-n Ko . 8--r>cc f.i on m 


The tern "point-of-sale promotional materials: ex¬ 
hibited. to cigarette purchasers” is interpreted to mean mate- 
.riels containin'; cigarette advertising which are "displayed 
inside of stores and other places of business selling ciga¬ 
rettes." (This latter language in quotations, appears on 
page 1 of the "telanatory Vemerondun Relating to Voluntary 
Program for •Tar" and nicotine Disclosure," which was for¬ 
warded to the Federal Trade Commission on December 17 , 1970 ) 
Point-of-sale promotional materials placed in 
military exchanges and ccrrr-.issaries located abroad and pa¬ 
tronised primarily by members or units of the Armed Forces 
of the United States located abroad should bear the specified 
warring statement. (This appears to be•a desirable inter¬ 
pretation even though not specifically covered by Section 3 . )i 

9. In tenure tat ion Vo, 9— Soeticn E. " 

In. determining whether point-of-sale nremot'’ona' 
materials in solid shapes, such, ns cubes, rectangles, spheres, ^ 
1 *.."jvorn: , clocks, etc., have a surface containing an ad- ^ 

\. w /O *» * 1 ' f i» /» ** »* 0 ^ .. /. _ J » ^ /* kl ^ 

—»*• C. . J: 7 w,".. .. * V.*** ^ 

U! - C,r th£. first oo:W::r- of -«*£« 3, t)s 0 folKrdnj; “ 
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a dividend notice even t.Huowgh r.ucft; f inane:!nl notices do re- 
ior to the cigarette brands producer; by the respondent co;:i- 


pony, 

and therefor 

c no warning sintern 




h 

* 

13- 

In to rare tat:' rn Up. 
Cover::;:': of re 


Thc Order does not require the inclusion cf a 

warning, state;.on" in cigarette advertising winch (1) is not 

paid for in v.Oiole or in.part, directly or indirectly,. by a 
• • 

cigarette manufacturer, anu*(2) is prepared without the as¬ 
sist.* oec of a re: pendent cigarette manufacturer. 

l4. • Internrc taticn ?!o. 14— 


• Gc oy,r an : near C cv£ ’.r.c . 

Section 4 of the Federal Trade Cc:nnis sion'JTeTt, 
as amended, appears to relate only to acts within "any Ter¬ 
ritory of the United States." Accordingly, the Order as a 
whole would appear to be applicable to Guam and the Virgin 
Islands. A fair argument could be r.ade that the Cormcn- 
vcalth of Puerto Rico is not included. On the other hand, 
the voluntary "tar" and nicotine program docs extend to 
Puerto Ricov It is recommended that the Order be inter¬ 
preted to cover Puerto Rico. 
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